This chapter explores entrepreneurship education through the lens of ICT-enabled learning within university education. In the case study presented, learners extol the benefits of ICT-enabled learning on their entrepreneurship module. There are a number of implications for employers and educationalists. In this chapter, the value of entrepreneurship education via ICT-enabled learning is discussed. For the entrepreneurial firm, recommendations are made about providing training in entrepreneurship for employees. Rishon-Lezion, Israel This chapter reviews the current status of Open Source (OS) and provides new insights into the prerequisites of the OS process as well as the profile of OS contributors. Moreover, it extends the scope of possible business models such to augment those that exist or were already discussed in the past. While the term OS was coined in the context of software development and redistribution, this chapter presents and discusses the concept of OS to include any Open Collaborative Innovation in both software and hardware. In the Net Economy, delivery often has to leave the Net and be provided through traditional means. The firm's delivery mechanism influences the design of the firm's Net presence. This chapter examines the pursuit of e-entrepreneurial ventures by existing businesses with specific attention to the architecture of Web portals and to the delivery mechanisms of products. Additionally, outlined are features and facets of Web portals necessary to sell and deliver mark-up based and production based products and services in the B2C sector of the Net Economy.
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Chapter 15 Web 1.0, Web 2.0 and Web 3.0: Revealing New Vistas for E-Business Founders 272 Tobias Kollmann, University of Duisburg-Essen, Germany Carina Lomberg, Ecole Polytechnique Federate de Lausanne, Switzerland Both Web 1.0 and Web 2.0 were linked directly to new stages in the development of e-business. Whereas the distinction between Web 1.0 and Web 2.0 became widely accepted in both literature and practice, we are merely at the beginning of the possibilities arising from current trends culminating in our information society. Information emerges increasingly as a major factor of production, allowing for the activation of innovative business opportunities. Against the background of an increasing information overload, the question to be asked is how technological and market-oriented future developments will cope with these challenges. This paper aims at clarifying this overall development with the objective of giving impulses for the 3rd generation of e-business. For this purpose, the characteristics of each generation (Web 1.0, Web 2.0, and Web 3.0) are clearly highlighted.
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OpenSocial: Structured Partnerships in the Context of Social Networking Platforms 285
Matthias Has el, XING AG, Germany
The OpenSocial standard enables Internet-based businesses to create new kinds of value-creating partnerships without extending themselves beyond their own means or competencies. This chapter argues that by entering structured partnerships, e-ventures and social networks can gain a sustainable competitive advantage by integrating their highly complementary resources and capabilities. Building on the Resource-based View (RBV) of the firm and the concept of core competencies, it is shown that both partners can significantly benefit from the technology-induced possibilities that arise from the OpenSocial standard.
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Enabling Technologies in an Ambient Intelligence (Ami) System 296 Simrn Kaur Gill, National University of Ireland, Ireland Kathryn Cormican, National University of Ireland, Ireland This chapter introduces the concept of Ambient Intelligence (Ami) with regard to the enabling technologies and how they are combined to assist e-entrepreneurs. Ami is a new paradigm in the area of Information and Communication Technology (ICT). The aim of the chapter is to provide a better understanding of the Ami process and knowledge of the Ami system and tools. To this end, three of the enabling technologies are discussed, semantic web, multi-modal services, and radio frequency identification tags. These technologies are then examined within the Ami reference model.
